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Safaraliyev Aliaga Sadri oglu
Summary

The order in which a verb is added to a word as part of its grammatical suffixes depends
on whether the verb itself is used in the negative or affirmative. When the verb is used in
affirmation, the tense suffix joins it directly. When used in negation, the negative suffix is
used after the verb, and then the tense suffix is used. In verbs, when tense suffixes fall into
one category, they do not create a paradigm. That is, when the time suffix is added to the
verb, a complete information neutrality is observed. Information about verb tenses occurs
only in relation to their person. That is, the verb can give information according to the time
when either a person suffix is added to it or the word person with the time suffix is used. Verb
tenses also create a paradigm only in terms of person suffixes or the concept of person. The
tense paradigm of the verb has an information function according to the personality traits, as
well as the relation to the base and sum of the three persons. The poetics of the verb tenses
also takes place on the basis of the paradigm he created with personal suffixes. Verb tenses
themselves express the concept of both complete grammatical and modal grammatical tenses
according to the corresponding grammatical features. The concept of full grammatical tense is
a nominative concept. Here the events are given directly without additional shading. The
concept of time in modal times is understood in the sense of the relation of action to reality. In
both cases, poeticity is characterized by rhythm, harmony, tone, as well as rhetoric, which
occurs during the successive processing of suffixes.
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Xiilasa: Moagalo Azarbaycan onomastik makaninda iglonan antroponimik erqonimlara
hasr olunmugdur. Qeyd edilir ki, son illorda erqonimlar tadgiqatcilarin digqatini getdikca
daha cox calb edir. Antroponimlordon erqonimyaratma monbalori Kimi istifads edilmasi
boyuk maraq kasb edir. Onlarin erqonimiyanin zonginlogmasinds mihim rol oynadig
bildirilir. Gostoarilir ki, mévcud antropoerqonimlara presedent adlar vo miiassisa sahiblorinin
adlart daxildir. Bu adlarin memorial, tinvan, ekspressiv, informativ va tasiredici funksiyalar
yerina yetirdiyi miiayyon edilir.
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Giris
Ergonimika onomastikanin siiratlo inkisaf edon sahosidir. Son illords erqonimlor

todqgiqatgilarin diggatini getdikco daha ¢ox colb edir. “Bu ciir adlar istor yaranma tarixina,
istarsa do yaranma yollar1 vo prinsiplarinae gora oldugca miixtalifdir” [Qurbanov, 2019, s.306].
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Antroponimlordon erqonimyaratma monbaolori kimi istifado edilmosi boyiik maraq kasb edir.
Onlar erqonimiyanin zonginlosmoasindo miihiim rol oynayir. Antroponimlorin bu vo ya digor
dildo erqonimyaratmada islonmosi dilxarici amillorlo miioyyanlogir. Adlandirilan obyektin
fordilogdirilmosi, konkretlogdirilmosi xilisusiyyotino malik olan antroponimlor aktiv sokildo
idars vo miiassiso adlarinin torkibino daxil edilir.

Ergonimiyada antroponimlardan istifada yollar:

Antropoerqonimlori iki grupa bolmok olar: 1-ci grupu presedent adlari, 2-ci qrupu
miiossiso sahiblorinin adlar1 togkil edir. Birinci grup moshur alimlorin, siyasi vo dovlst
xadimlorinin, dovlat qarsisinda xidmaotlori olan soxslorin soyadlar, adlar vo ata adlari ilo
toqdim olunur. Bu adlar memorial funksiya yerino yetirir: “Landau moktobi”, Aptek
“Avisenna”, “Nobel Elektrik”. Bozi erqonimlorin torkibindo olan antroponimlorin garsisinda
“adina” komponenti do istirak edir. Bu konstruksiya da genis yayilmisdir: Heydor Oliyev
adma Miiasir Tohsil Kompleksi, Arif Hiiseynzado adina 20 nomrali moktob-lisey, Mikayil
Miisfiq adina 18 némrali moktab, Rostropoviglar adina 21 nomrali onbirillik musigi maktobi.

Presedent adlardan diizelmis antropoerqonimlor milli vo diinya madeniyyati haqqinda
informasiya toqdim eds bilir. Bu, milli vo ya diinya madoniyystinds simvolik mona qazanmis
moshur soxslorin adlar1 ola bilor: “Chaplin coffee”. Bu zaman adin referenti ilo erqonimin
referenti arasinda G¢ox vaxt olago izlonilmir, masalon: “Epikiir bagi” (doniz mohsullari
restorant), “Ramzes” (restoran).

Konkret tarixi soxsiyyatlorin adlari, bir torofdon, memorial funlsiya dasiyir. Digor
torofdon, miioyyon subyektlorin foaliyyati ilo bagli olan giymotlondirmo konnotasiyalari
aktuallasir. Belo erqonimlor obyektlorin foaliyyatinin xarakteri ilo bagl verilir:

“Tagiyev Mall”. Bu ticarot morkozino mesenat vo maarifci, Tlrk-islam diinyasimin
boylk xeyriyyacisi Haci Zeynalabdin Tagiyevin admim verilmosi bu sosxin hom do
Azarbaycan milli sahibkarliginin inkisafinda mihim rol oynamasi ilo baglidir.

Bu tipli adlarda gox vaxt informativlik az olur. Ekspressiv vo estetik funksiyalar 6no
cixir: “Babok Plaza”, Koroglu” (metro stansiyasi, motel), “Atilla” (internet-klub), “Dado
Qorqud” (istirahot markozi).

1-ci qrupa daxil olan antropoerqonimlor topoqrafik funksiya da yerino yetirir. Cunki
belo adlar1 olan obyektlorin bazilori yerlosdiklori oraziys uygun adlanir. Buna goéro do hamin
antropoerqonimlor Unvan funksiyasina da malik olur: “Ayna geyim” — Ayna Sultanova
kiigosindos, “Pushkin Pub” - A.S.Puskin kii¢osindo, “Nizami Mall” — Nizami
metrostansiyasinin yaninda, “Mohsoti Bag1” restoram1 — “Mohsati Bag1” yaxinliginda,
“Narimanov Own Store” — Norimanov metrostansiyasinin yaninda.

Oksor obyektloro sahiblorinin adi verilir. Nominatorun 6zl ve yaxinlari haqqinda
molumat vermasi erqonimyaratmada noazors ¢arpan tendensiyalardandir. Masalon: “Foridin
mokan1”, “Tayib Abinin yeri”, “Dadomin”, “Seymur MMC”, “Tofiq insaat”, “Xanimin
magqazini” va s. Belo bir Usul obyektin reklam edilmasi Uguin shomiyyatlidir.

Antropoerqonimlor orijinallig1 ilo se¢ilir. Sahiblorinin adi ilo adlanan obyektlor onlarin
niifuzunu moéhkomlondirir vo glivon yaradir. Erqonim kimi tokco soyaddan istifadays do rast
golinir: “Kazimoff MMC”. Soyaddan istifado stabilliyin vo etibarliligin gostaricisidir.
Antroponimik modeldon diizolmis ergonim do vardir: “Avazli Fohmin Feyruz oglu”
(restoran).

Antroponim subyektin identifikasiyas1 funksiyasini yerino yetirorok obyekt sahibinin
adi ilo Ust-tisto diisiir. Bu, ergonimin ilkin motivlesmasi ilo baglidir: “Hacinin diikan1”
(magaza), “Qombor Usta” (borborxana), “Tuncaymn motboxi” (restoran), “Herakl” (idman
geyimlari).

Antropoerqonimlor obyektin ixtisaslagmasini bidiron komponentlordon ibarat ola bilar:
“Kamal Ustanin sirniyyatlar1”, “Baklavaci Giilliioglu”, “Orucun ¢ayg¢isi”. Bu vahidlor iaso
obyektinds matboxin monsublugunu gostarir: “Suliko” (restoran).
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Sohor ticarot obyektlorinin  “dobli” adlar1 arasinda “market” komponentli
antropoerqonimlora GoX rast golmok olur: “Emin Market”, “Nadir market”, “Arif market” vo
s. Hatta ikinci komponentin yazilisinda da miixtaliflik hokm strdr.

Molumdur ki, erqonimlor nominativ funksiya ilo yanasi, ekspressiv, informativ va
tosiredici funksiyalar da yerino yetirir. Tasiredici funksiya antroponimlorin yaratdigi
assosiasiyalarda {izo ¢ixir: miioyyon xatirolor, moshur tarixi soxsiyyatlor, sevimli filmlor,
osarlor vo onlarin gohromanlari. Nagil, ofsano gohromanlarinin, film personajlarinin adlar1 oks
olunan obyektlor maraq dogurur: “Buratino” (usaq geyimlori magazasi), “Aybolit” (aptek),
“Tacir Osgor” (ev asyalar1 magazasi) vo s. Odobi gohromanlarin adlarindan da erqonimlor
yaranir. Bunun osasinda foaliyyat sahasi ilo uygunluq durur: “Ali and Nino” (kitab magazasi).
Lakin burada bir cohot do var ki, adin motivasiyasinin basa diisiilmosi eyniadl1 badii asorin
mozmunu haqqmda mavafiq fon biliklarinin varligindan asilidir.

Qadin adlarinin  ergonim  Kimi istifadesi zamani onlarin monasi vo  estetik
qiymotlondirmo komponenti motiv kimi ¢ixis edir. “Niibar market”, “Omino market”,
“Arzumun butiki”, “Jals Plaza”, “Azorin Hadiyyolor”. Bozi hallarda erqonim gender alamaoti
iizra potensial auditoriyanin mohdudlagdirilmasi funksiyasini yerina yetirir. Masalon, “Azari
Xatun” geyim magazas1 — adoton, nacib, aliconab qadinlar haqqinda “xanim-xatin” ifadosi
islonir. “Xatun/xatin” sdziinlin manasi da bels izah olunur: “qadin, xanim”; “qadinligin biitiin
gozal sifatlorini 6zlindo comlosdiron qadin haqqinda” [Azarbaycan dilinin izahli liigati, 2006,
c.2, s.423; s.431; s.433]. Bu magazanin adi obyektin geyim diikan1 vo Azorbaycan
xanimlarina yarasacaq gozal geyimlor mokani olmasini vurgulayir. Demali, bu ad moagsadli
qrupa yonalir.

Bozon do qadin adi ergonim kimi simvolik xarakter dasiyir, faaliyyat subyektinin
iimumi miisbat doyarlondirilmosing asaslanir. Bu mogsadlo mifonimlordon ds istifado olunur,
moasalon, “Afrodita” restoran1 (Afrodita — gozallik vo mohabbot ilahasi). “Homin onimlorin
(mifonimlorin — K.T.) presedentliyi resipiyentdo konkret assosiativ-obrazli komplekslorin
meydana ¢ixmasina komok edir” [@emorosa, 2020, ¢.250].

Bozon canli danisigda erqonimin goxs adi ilo tam ovozlonmasi hallar1 da bas verir.
Homin ad miiassisonin mohsulunu bildirmok iigiin do istifado olunur: “Sabina”’da mdhtosom
bayram endirimlori var!” (“Sabina” parfimeriya vo kosmetika magazalar1 sobokasi).

Molumdur ki, “6z funksiyalarmma va antroponimik sistemdo tutduqlar1 yera gors
Azorbaycan antroponimlorini iki qrupa ayirmagq olar: 1.9sas ad kateqoriyalari; 2.Komokg¢i ad
kateqoriyalari. Anadan olandan sonra usagin rosmi sonadlorinds... 6z aksini tapan asl adi, ata
ad1 vo familiyas1 osas ad kateqoriyasina daxildir” [Adilov, 2019, s.14]. Antropoerqonimlor
tokco osas ad kateqoriyasindan yaranmir. Obyekt adlarinda komokgi ad kateqoriyasina daxil
olan miioyyon titullar da 06z oksini tapir: “Sirvansah”, “Sahzads”, “Sah”, “Sah saray1”,
“Padisah” (restoranlar), “Xan bag1” (motel), “Sultan Inn Butik Hotel”, “Xanimmn evi” (kafe).
Qeyd edok ki, “Sultan Donor”, “Sultan market”, “Aga electronics”, “Aga Music Group”,
“Xanimin evi” kimi antropoerqonimlor soxs ad1 ilo do olagodar ola blar.

Onomastikada semantik sahs dedikdo, nominatorun yaratdigi adin strafindaki semantik
saha, onun ifado etdiyi fikirlor basa diisiiliir. Masolon, “Baron” kisi geyimlori magazasi.
“Baron — Qorbi Avropada vo bolsevik ingilabina qodor Rusiyada qrafdan asagi zadogan
rlitbasi va bu riitbanin sahibi olan adam” [Azarbaycan dilinin izahli ligati, 2006, c.1, s.224]
demokdir. Magazanin adi sanki secilmis, imtiyazli, niifuzlu insan qrupuna linvanlanir vo
“secilmis insanlar Uglin se¢ilmis geyimlor” tosavviirii yaradir.

Brend adlar1 arasinda da antropoerqonimlor vardir: “Tommy Hilfiger”, “Carolina
Herrera”, “Giorgio Mognani”, “Marina Rinaldi”, “Salvatore Ferragamo”, “Korloff” va s.

Ingilisdilli &lkolorin milli-modoni spesifikasin1 oks etdiron adlar sirasinda William
Shakespeare, Sherlock’s, Ayvengo (restoran), Chaplin coffee (kafe), Camelot Club (bar) kimi
obyekt adlar1 digqati calb edir. Belo erqonimlor bir neg¢a funksiya yerina yetirir: nominativ,
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informativ, forqlondirici, eynilosdirici, reklam. Biitiin bu funksiyalar birlikdo miioyyon obraz
yaradir, insanlar1 colb edir. “Diinyaca moshur adlar vo ya beynalmilal soézlor bu baximdan
daha olverisli vo informativdir, ¢linki onlar ¢ox assosiativdir, onlarin forqlondirici va
informativ imkanlar1 daha genisdir” [dopxwuena, I'. C., TkaueBa A. O., c.7]. Bundan olavo,
hamin adlar transonimlogma hadisasi naticasinds yaranmis erqonimlordir.

Antropoerqonimlar ya tokco bir addan, adla obyekt néviindon toskil olunur, basqa so6zlo,
bir komponentli, iki vo ¢oxkomponentli olur: “Soms” (sadliq saray1), “Elnur” (internet klub),
“Stibhan Saray” (sadliq sarayi), “Alibaba Lounge” (cayxana), “Seymur MMC” (sirkat),
“Tahir Salahovun ev muzeyi”, “Oli Somsinin yaradiciliq emalatxanas1”, “Sohriyar Bayin Evi”
(restoran), “Miisviq Eminovun satis yeri” (magaza).

Natico

Gorlundiyld  kimi, adlandirilan obyektin  fordilosdirilmoasi, konkretlosdirilmosi
xiisusiyyatino malik olan antroponimlor aktiv sokildo miixtalif obyekt adlarinin torkibinoe daxil
edilir. Qeyd edak ki, antropoerqonimlorin taleyi bir sira amillordon asilidir: dovlstin hokmdi,
sahibin doyismaosi, iflas, dob, miiossisonin foaliyyat gostordiyi orazi va s. Bunlarin naticosindo
ad doyiso bilor.

Antroponimlorden erqonimyaratmada istifado genis yayilmig Usullardan biridir. Son
zamanlarda bu proses daha maraqli vo yaradict sokilde hoyata kegirilir vo erqonominasiyada
muasir tendensiyalart izlomoys imkan verir. Antropoerqonimlor ergonimik sistemin
zonginlogmasinds muihim rol oynayir vo adlarin lingvokulturoloji imkanlarini nazorden
kegirmoyo sorait yaradir.

9dabiyyat

1.Adilov, M., Pasayev, A. Azorbaycan onomastikasi. Baki: EIm, 2019. 104 s.
2.Azorbaycan dilinin izahl ligati: [4 cildds]. Baki: Sorg-Qorb, c.1, 2006. 744 s.
3.Azorbaycan dilinin izahli Ligati: [4 cilddo]. Baki: Sorg-Qarb, c.2, 2006. 792 s.

4. Jlopxuesa, I'. C., TkaueBa A. O. @yHKIIMN SPrOHUMOB B TYPUCTUYECKON MHAYCTPUU

Pecniyonmuku  Bypstus  //  Becrmuk CB®Y, 2020. Ne 3 (77), - ¢.60-73.
https://cyberleninka.ru/article/n/funktsii-ergonimov-v-turisticheskoy-industrii-respubliki-
buryatiya

5.®enoroBa, T.B. OnHuMorenes kak BapyaHT JUHIBOKPEATUBHOCTHU MPU (OPMUPOBAHUU
sprouumuueckoro nois Kybanu // AxtyanbHble Po0OIeMbl TECOPETUIECKON U TPUKIIATHOM
¢unonorun: Matepuanst VI Mexnynaponnoit HayuHoit koHpepenuuu (r. Yoa, 14-15
anpens 2020 r.) / otB. pea. A.P. Myxrapymnuna. — Yda: PULl baml'VY, 2020. — 243-252 c.
https://bashedu.ru/sites/default/files/niu/files/sbornik-apr.-2020.pdf

6.Qurbanov, A. Se¢ilmis asarlori. Azorbaycan onomalogiyasinin asaslart: [2 cildds]. Baki: €.2
2019. 432 S.
http://www.afadqurbanov.az/books/5.%20Az.Onomalogiyasinin%20Esaslari%20l11.pdf

ANTHROPOERGONYMS AND THEIR FUNCTIONS

Taghiyeva Konul Arzu
Summary

The article is dedicated to anthroponymic ergonyms used in the onomastic space of
Azerbaijan. It is noted that in recent years, ergonyms are increasingly attracting the attention
of researchers. The use of anthroponyms as sources of ergonym creation is of great interest.
They are said to have played an important role in enriching ergonomia. It is shown that the
existing anthropoergonyms include precedent names and names of business owners. It is
determined that these names perform memorial, address, expressive, informative and
influential functions.

AHTPOITIO3PI'OHUMBI 1 UX @YHKIIUHN

310


https://cyberleninka.ru/article/n/funktsii-ergonimov-v-turisticheskoy-industrii-respubliki-buryatiya
https://cyberleninka.ru/article/n/funktsii-ergonimov-v-turisticheskoy-industrii-respubliki-buryatiya
https://bashedu.ru/sites/default/files/niu/files/sbornik-apr.-2020.pdf
http://www.afadqurbanov.az/books/5.%20Az.Onomalogiyasinin%20Esaslari%20II.pdf

ELMi XOBORLOR 2021/1- SCIENTIFIC NEWS 2021/1 — YYEHbIE 3ANNCK 2021/1

Tacuesa Kenynv Ap3y Kvi3ul
Pe3tome

CraTpsi DOCBSIILIEHA AHTPONOHMMUYECKUM 3pPrOHMMAaM, KOTOpPHIE MCIIONb3YIOTCS B
OHOMACTHYECKOM IHpocTpaHcTBe AsepOaiimkaHa. OTMedaercsi, 4To B IOCIEAHEE BpeMs
SproHMMbl Bce OoJiblI€ MPUBJIEKAET BHMMAHHUE uccienoBareneil. bonbioil wuHTEpec
IIPEJCTABISAECT UCIIOJIb30BaHUE aHTPOIIOHMMOB KaK MCTOYHUKOB 3proHOMUKH. ['oBOopuTCS 00
UX BaXHOM poau B 00oromeHuM HproHoMuku. IlokazaHo, 4TO cCylIecTBYIOLIUE
aHTPOIIO3PTOHMMBI  BKJIIOYAIOT IIpEleICHTHbIE MMEHa M MMEHa BIIaJeNbleB Ou3Heca.
YCTaHOBIEHO, YTO OTH MMEHA BBIIOJHAIOT IAMATHBIE, AaJpPECHBIC, BBIPA3UTEIIbHBIC,
II03HABATENbHbIE U BIUATENIbHBIE QYHKLINU.
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ENGLISH LANGUAGE TEACHING AND LEARNING IN PRIMARY SCHOOL
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Annotation: In the last decades, parallel to the development of European and national
policies on foreign language learning and teaching, the pedagogical reflection on these
themes has devoted increasing attention to curricular issues and how to teach a second
language or more foreign languages effectively. This requires specific teacher expertise in the
area of curriculum design, which must be treated with methodological rigor. In fact, good
educational actions, even before being implemented need to be thought out and carefully
planned by reviewing the many variables (contextual, educational, organizational, emotional,
relational, etc.) that accompany the teaching-learning process and the teacher learner
educational relationship. Within the range of competences that a teacher should master,
design plays a fundamental role to guide instructional action in an intentional, systematic and
thoughtful way. School curriculum design requires the activation of intellectual, operational,
relational and technical resources, aimed at ‘translating’ a specific vision of the world and
human beings into instructional actions. It always implies being based on an objective,
because design cannot be considered a simple technique which is transferable to different
contexts, but needs to be adapted to specific learning situations, checking out to what extent it
can change and improve the current situation.

Key words: decade, development, teaching, learning, attention
Acar sozlar: onillik, inkisaf, todris, 6yronma, digqgat
KuroueBnle ciioBa: A€Kala, pa3BUTUEC, IPEIIOJaBaHus, U3YUCHNA, BHUMaHH €

In the current school-context, with regard to the teacher professional profile, design
competence is a key element. In fact, improvement in the quality of pupils’ learning can only
be pursued by investing in the empowerment of teachers’ initial training and vocational skills.
The initial development and ongoing review of teacher professional competences, are aspects
that internationally the OECD, UNESCO and the European Union recognize as a priority, not
only to raise the quality of education systems in various countries, but also, to increase
European competitiveness. The quality of teaching and teacher professionalism is now
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