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Annotation: The development of science and technology and the improvement of
technological processes have led to an increase in demand for services for the development of
new management systems, databases, customer relationship management systems, and the
introduction of new financial technologies. Consumers of consulting services are often
interested not just in satisfying their information needs, but in a comprehensive solution to the
problem of effective enterprise management. Consulting companies are usually companies that
provide consulting services. The consulting market can be defined as a socio-economic
phenomenon that regulates supply and demand to ensure the purchase and sale of a consulting
product at a given time and place. In other words, the consulting market is the sphere of
manifestation of economic relations between producers and consumers of a consulting product.
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Consulting today has a broader meaning and includes the provision of intellectual services
- from process management to the development and implementation of computer systems.
Consulting services in many countries are an important factor in the functioning of market
entities. The development of science and technology, the improvement of technological
processes have led to an increase in demand for services for the development of new
management systems, databases, customer relationship management systems, and the
introduction of new financial technologies. Consumers of consulting services are often
interested not just in satisfying their information needs, but in a comprehensive solution to the
problem of effective enterprise management [1].

Consulting companies are usually companies that provide consulting services. Consulting
companies in Azerbaijan provide various consultations. Basically, these services may include
legal consulting, tax consulting, accounting services, business consulting, technical security
consulting services and other services. Obtaining advice from outside companies on topics
requiring specialized knowledge may in some cases be a requirement of internal company
policy, in other cases it may be a practical necessity.

Consulting companies primarily provide advice and recommendations based on
accumulated experience and specialized knowledge, without guaranteeing the results of their
services.

The services market is one of the most dynamically developing markets and represents a
set of economic relationships between subjects of the services market related to the purchase
and sale of various services.

Azerbaijan's transition to market relations and the associated economic, social, political
and legal changes have a direct impact on the formation and development of the services
market. The republic has increased the volume of services typical for countries with market
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economies, such as banking services (Internet banking), financial services, insurance services,
auditing and consulting services, legal services, real estate services and tourism services [2].

The consulting market can be defined as a socio-economic phenomenon that regulates
supply and demand to ensure the purchase and sale of a consulting product at a given time and
place. In other words, the consulting market is the sphere of manifestation of economic relations
between producers and consumers of a consulting product. In the case when the economic
interests of suppliers and users of the consulting product coincide, an act of purchase and sale
of the consulting product occurs. The following can be identified as the fundamental functions
of the consulting market:

1) determining the cost and consumer value of the consulting product;

2) organizing the process of most optimally bringing the consulting product to the
consumer;

3) providing, from an economic point of view, material incentives to work.

The main reasons for attracting consultants to an organization are:

* the current workload of company managers, which prevents them from independently
solving global development problems and assessing the company’s crisis problems at the
current level of knowledge;

* the desire to obtain an assessment of what is being done in the organization by
independent objective experts;

» the need to constantly improve production and business efficiency in conditions of fierce
competition and increasing complexity of management problems;

* lack of a clear and effective information support system in the field of legal and
economic regulation;

* integration into the global economic community, internationalization of requirements
and standards;

« the need to initiate changes in the organization;

* overcoming stereotypes in solving existing problems;

* training of personnel in new management technologies;

* overcoming a crisis if it occurs in an organization, identifying problems and providing
executive assistance to solve them.
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PBIHOK KOHCAJITUHI'OBBIX YCJIYT

I'ynueea I'onvnapa @axpaoounosna, Typaovosa I'ynivnapa Cadup Kvi3vt
Pe3zrome

PasBuTne HaykMm M TEXHUKH, COBEpPLICHCTBOBAHWE TEXHOJOTHYECKHX IPOLIECCOB
MPUBEIH K YBEIMUEHHUIO CIIPOCa Ha YCIYrH MO pa3paboTKe HOBBIX CHCTEM yIpaBlieHHs, 0a3
JAHHBIX, CHCTEM YIPABJIECHHA B3aWMOOTHOIIEHUSAMHM C KIMEHTAMH, BHEIPEHHIO HOBBIX
(uHAHCOBBIX TeXHOJOTHHA. [ToTpeOUTEN KOHCANTHHIOBBIX YCIIYT 3a4acTyI0 3aHHTEPECOBAHBI
HE MPOCTO B YIOBICTBOPEHHWU CBOMX HH()OPMAIMOHHBIX IMOTPEOHOCTEH, a B KOMIIEKCHOM
pemernn mpooseMsl 23PpGEeKTUBHOTO yrpaBieHHs IpeaAnpusTreM. KoHCanTHHTOBbIe KOMIAHUN
— 3TO, KaK IpaBWIO, KOMIIAaHWM, NPENOCTABIIIONIME KOHCYJIBTAMOHHBIE YCIyru. PBIHOK
KOHCAITHUHTA MOKHO ONPENEIUTh KaK COIMAIbHO-3KOHOMHYECKOE SIBIIEHUE, PETYIHPYIOIIee
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CIIPOC U MPEIIOKEHUE I 00ECIIeUeHUS TOKYITKH U TPOJIaKH KOHCAITHHIOBOTO TIPOJIYKTA B
OTIPENICTICHHOE BPEMS U B OIIPENENEHHOM MecTe. J[pyrumMu ciioBaMu, pbIHOK KOHCAJITUHIA — 3TO
cepa nposBIEHUS IKOHOMUIECKAX OTHOICHUH MY IPOU3BOAUTEISIMU M MTOTPEOUTEISIMA
KOHCAJITUHTOBOTO MPOAYKTA.

KONSALTINQ XiDMOTI BAZARI

Quliyeva Giilnara Faxraddin qizi, Turabova Giilnara Sabir qizt
Xiilasa

Elm vo texnikanin inkisafi, texnoloji proseslorin tokmillogdirilmasi yeni idaraetmo
sistemlorinin, malumat bazalarinin, mistarilorlo miinasibatlorin idars edilmasi sistemlorinin
inkisafi, yeni texnologiyalarinin totbiqi liglin xidmatlora tolabatin artmasina sobab olmusdur.
Konsaltinqg xidmatlaorinin istehlakgilar1 ¢ox vaxt yalniz malumat ehtiyaclarin1 6domokdo deyil,
hom do miisssisonin effektiv idaro edilmasi probleminin kompleks hollindo maraqhdirlar.
Konsalting sirkatlori adoton konsalting xidmotlori gostoron sirkstlordir. Konsalting bazari
miioyyan vaxt vo mokanda konsalting mohsulunun alqi-satqisini tomin etmok ii¢lin tolob vo
toklifi tonzimloyon sosial-iqtisadi hadiso kimi miioyyon edilo bilor. Basqa sozlo, konsalting
bazar1 konsalting mahsulunun istehsalgilar1 vo istehlakgilart arasinda iqtisadi alagolorin tozahiir
sterasidir.
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